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Baby Boomers
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. . ; Figure 1
Older Fopuiﬂtloﬂ by Age-' 1900-2030 - Percent 60*! Percent ES+1 and 85+ Projected Acceleration of World Population Aging
m 2.5
/"_‘ 20
20 i
s 15
2
i 10
10% &
o—-____o—*V_' (el mem 55t | »s)
M i T T T T T T 1 ot - F‘ = 5 2 y s o - v
" . . 1950 1980 1970 1980 1990 2000 2010 2020 2030 2040 2050
1900 1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010 2020 2030 2040 2030
Figure 3. o
Global population by broad age group, in 1980, 2017, 2030 and 2050 POPULATION BY AGE GROUP
10000000
iz mo .19
- B 2064
= 34 65+
£ o 7500000
E ™ 18 20 21
ﬁ 13 | = 13 14 5000000
£ - 1. | 10
[=] I
1980 2017 2050 200000
= 0.9 = 10-24 25.59 B0+ u A0+
¥ ited N ns (20171 tion Frospects: 2007 isIOTL. 0
T R TR D e e 2.5BILON 6 BILLION 9 BILLION

http://www.silvereco.org/en/statistics/



'Y'a7N 7'an - D'VINA0 ‘NN







TRN NIAN NI'ynwn

NnN'790'T NXIN N'70'7)

,N7'0IN NIV ,MIAND ,ARID IMT

...."K191 DIS0 ,MIYPN

DY'XYI DINWNY D1YONNT NI7N

Le Serre (2008) .7'an '© 7y n'anwn
.D'0O0'INITA'TI'N

JITAUY? Arol

JDI07NN n7ap? nt

.DT'RNV7X

.90>I |NT DY VINAO




Golden Age
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“people traveling to and
staying in places outside
their usual environment
for not more than one
consecutive year for,
business or leisure or

other purposes”
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TRAVEL & TOURISM 2016

9.8%
7

9.8% of GDP

Travel & Tourism
employs 7 times more
than the automotive industry
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Silver Tourism
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Megan Cleaver, Thomas E. Muller, Hein F.M. Ruys & Sherrie Wei (2014) Tourism Product Development for the Senior Market, Based on Travel-Motive Research, .
Tourism Recreation Research, 24:1, 5-11, DOI: 10.1080/02508281.1999.11014852



Tielcome to your own tropical Island. The ideal
fall and winter escape, Padre Island has 34 miles
of beautiful white sand and clear emerald water.
Along with 5,000 places to stay and courtiess
ways to enjoy this exquisite, and only, Island in
Texas. It’s all yours. Dive into it at sopadre.com.
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Maleit yours.

Silver tourism
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Milestone tourism

Special interest
Tourism

Multi Generation
Tourism



Silver Tourism - EU focus
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The silver economy is an area of growth. Almost all economic sectors are
expected to benefit from the silver economy. Sectors like cosmetics and
fashion, smart homes, ITC, health services (including medical devices,
pharmaceuticals and eHealth), fitness and wellness, robotics services,
finance and insurance, safety, culture, education and skills, entertainment,
transport and of course tourism are expected to gain the most from the
emerging new field of economy. The elder generation's enthusiasm for
travel is growing rapidly. However, "senior tourism" is not yet a clearly
defined segment. The elderly are a heterogeneous population group with
different consumption demands that can only be met by a correspondingly
differentiated range of products and 4services. As a result of the growing
demand, senior tourists are foreseen to become a powerful consumer
group in the near future. According to our research, the 50+ population
have their own preferences whilst travelling, and thus, the good
understanding of their needs is becoming extremely important for silver
tourism providers, especially because Europe is expected to be the biggest
actor in the silver tourism market.



of Boomer travel is leisure-
focused, compared to other

TO BABY BOOMERS

———e Adults aged 50+ account for 80%

of all luxury travel spending’, «
.

40wt ol b Baby Boomers
belong to at least one social
networking site; with
Facebook being the ot
popular choice?
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In the planning phase, 1/3 of Boomers
search online, 1/3 rely on DMO websites,
and 1/5 use visitors guides*
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| SEARTH
ONUNE ooy

generations that often «
travel for business'
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connecting people ta places
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~e 247 of Boomers say they will
take domestic multi-generational
trips (with three or more
generations traveling together)
this year®
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Online reviews influence 55%

““ =+ of Boomers when choosing

ww www travel accommodations®
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.
Only half of Boomers book travel
online—41% use laptops and 9% use
smart phones’
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BUT MY MONEY
IS AS GREEN
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